
Secondary Census Tracts: Springfield etc

Effective Buying Income 2015 Report

Tract, (see appendix for geographies), aggregate

Tract

Total

%
Description

2015 Demographic Totals

74,576        Population

28,628        Households

19,873        Families

251        Group Quarters Population

30,138        Housing Units

 

2015 Average Household Size 2.60

 

2015 Median Age 40.0

 

2015 Median Household Income $71,007

 

2015 Median Owner-Occupied Housing Value $251,712

 

2015 Est. Households by Effective Buying Income 28,628

2,671 9.33        CY HHs, EBI < $15,000

2,681 9.36        CY HHs, EBI $15,000 - $24,999

2,681 9.36        CY HHs, EBI $25,000 - $34,999

4,362 15.24        CY HHs, EBI $35,000 - $49,999

5,540 19.35        CY HHs, EBI $50,000 - $74,999

4,829 16.87        CY HHs, EBI $75,000 - $99,999

2,535 8.85        CY HHs, EBI $100,000 - $124,999

1,738 6.07        CY HHs, EBI $125,000 - $149,999

839 2.93        CY HHs, EBI $150,000 - $199,999

218 0.76        CY HHs, EBI $200,000 - $249,999

476 1.66        CY HHs, EBI $250,000 - $499,999

58 0.20        CY HHs, EBI $500,000+

 

2015 Average Effective Buying Income $70,248

 

2015 Median Effective Buying Income $58,660

 

2015 Aggregate Effective Buying Income $2,011,047,500
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Secondary Census Tracts: Springfield etc

Effective Buying Income 2015 Report

Tract, (see appendix for geographies), aggregate

Tract

Total

%
Description

2020 Demographic Totals

74,761        Population

28,722        Households

19,928        Families

249        Group Quarters Population

30,375        Housing Units

 

2020 Average Household Size 2.59

 

2020 Median Age 40.6

 

2020 Median Household Income $73,764

 

2020 Median All Owner-Occupied Housing Value $259,096

 

2020 Proj. Households by Effective Buying Income 28,722

2,551 8.88        FY HHs, EBI < $15,000

2,528 8.80        FY HHs, EBI $15,000 - $24,999

2,657 9.25        FY HHs, EBI $25,000 - $34,999

4,186 14.57        FY HHs, EBI $35,000 - $49,999

5,474 19.06        FY HHs, EBI $50,000 - $74,999

4,770 16.61        FY HHs, EBI $75,000 - $99,999

2,705 9.42        FY HHs, EBI $100,000 - $124,999

1,839 6.40        FY HHs, EBI $125,000 - $149,999

1,080 3.76        FY HHs, EBI $150,000 - $199,999

255 0.89        FY HHs, EBI $200,000 - $249,999

586 2.04        FY HHs, EBI $250,000 - $499,999

91 0.32        FY HHs, EBI $500,000+

 

2020 Average Effective Buying Income $74,018

 

2020 Median Effective Buying Income $61,139

 

2020 Aggregate Effective Buying Income $2,125,932,500
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Secondary Census Tracts: Springfield etc

Effective Buying Income 2015 Report

Appendix: Area Listing

Geography Code Geography Name Geography Code Geography Name

Type: List - Tract Reporting Detail: Aggregate Reporting Level: Tract

Area Name:

42045400600 42045-400600 42045401101 42045-401101

42045401103 42045-401103 42045401104 42045-401104

42045401200 42045-401200 42045401301 42045-401301

42045401302 42045-401302 42045401501 42045-401501

42045401502 42045-401502 42045401600 42045-401600

42045403200 42045-403200 42045407801 42045-407801

42045407802 42045-407802 42045407803 42045-407803

42045407804 42045-407804 42045407805 42045-407805

42045409000 42045-409000 42045409100 42045-409100

42045409200 42045-409200 42045409300 42045-409300

1

975360365

Project Information:

Order Number:

Site:
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